
Syracuse University Rebranding: Mandatory Roll-out 

 

Dear Faculty and Staff members, 

As you may know, over the last year and a half, Syracuse University has conducted a comprehensive 

marketing and branding review and refresh. . The University has completed this process and has now 

begun the roll-out of the rebrand. This roll-out includes and impacts every way in which we present the 

College of Law: wordmark configurations, colors, messages, and all forms of communications.   

In sum, the Syracuse University rebrand ties all aspects of our identity back to four pillars, in alignment 

with the University’s academic strategic plan: 

• Purposeful Education 

• Participatory Approach  

• Proud Community 

• Powerful Network 

(Syracuse University Brand Guidelines, June 9, 2020.) 

 

You may have noticed that our Marketing and Communications team began to incorporate the rebrand 

into our visual and written communications in the late fall of 2020. We must now implement the new 

branding throughout the College, in all of our respective and collective presentations, correspondence, 

media releases, templates, email signatures, and all other manners in the way in which we present 

ourselves and our various programs.    

Additional updates will follow, but in the meantime, please review, embrace and implement the 

following changes, which the University will monitor closely. Of course, please do not hesitate to reach 

out to us if you need help with the implementation of the rebranding in your realm. 

1. The new College of Law wordmark can be found here. The “small space” wordmark should only 

be used in situations where the “S” is understood to be Syracuse University. Please contact us or 

Martin Walls if other file types or colors are needed beyond the standard files on the College of 

Law’s Regarding Answers Page. 

Standard lockup: 

 

 

  

https://www.syracuse.edu/wp-content/uploads/syracuse-university-brand-guidelines.pdf
https://answers.syr.edu/display/law/College+of+Law+Rebranding


 

Small space lockup: 

 

 

2. Only BBI, ISJPM, ILC, and SPL will have their own wordmarks, which can be found here. 

3. The following wordmarks, icons, and logos are now considered out-of-brand and will not be 

used moving forward:  

a. Disability Law & Policy Program 

b. Externships (DCEx, LondonEx,  NYCEx, NYEx, PhillyEx) 

c. JDinteractive 

d. JDi/MBA 

e. Office of International Programs 

f. Syracuse Intellectual Property Law Institute 

g. Student Bar Association 

h. Syracuse National Trial Competition 

i. Travis H.D. Lewin Advocacy Honor Society 

j. Impunity Watch 

k. Syracuse University Law Alumni Association 

l. SULAA Inclusion Network 

m. Law Alumni Weekend 

4. Existing icons will not be used with the wordmarks. Only the block “S” is an approved icon at this 

time. 

5. Communications will provide standard in-brand lockups for the above entities and small space 

lockups for those who have their own social media presence. For example: 

 

https://answers.syr.edu/display/law/College+of+Law+Rebranding


6. Rob Conrad will work with Sarah Collins to ensure that academic journals and student 

organizations are correctly using the new branding (e.g., SBA, VISION, JOST, etc.). We ask that 

faculty directors/advisors help us to ensure that our student organizations are following the new 

protocols. 

7. The new PowerPoint template, electronic letterhead, and email signature instructions can also 

be found on the Rebranding section of the College of Law’s Answers page. Please use these 

templates from this day forward. If you need help adjusting your signatures, please contact Rob 

Conrad or Martin Walls. We have noticed that many faculty and staff signatures are out of date 

and therefore please be sure that your signatures not only reflect this new branding but also 

accurately conveys programs with which you may be affiliated.  

I encourage everyone to update their email signature now. Copy and paste the below format 

and customize with your information (please ensure your title is accurate and up-to-date): 

 

FirstName LastName 

Title Title 

Syracuse University College of Law 

 

T 315.111.1111  M 315.111.1111 

youremail@law.syr.edu 

 

XXX Dineen Hall, 950 Irving Ave., Syracuse, NY 13244 

law.syr.edu  Facebook  Twitter  LinkedIn  Instagram 
 

Syracuse University 

 

8. Existing supplies of printed materials and “swag” should be exhausted before ordering new 

materials with the new branding. The new e-procurement site, For staff in charge of ordering 

supplies,  access the new e-procurement site here. 

We will share additional guidance as it evolves. 

 

ADJUSTING OUR NOMENCLATURE 

In addition to the rebranding, please take note and adjust any communications regarding how the 

College of Law is referred to in emails, presentations, etc. using the following guide: 

• In Brand: 

• Syracuse University College of Law (preferred and used on the first reference) 

• College of Law (use on the second reference or when Syracuse University is implied or 

widely known) 

https://answers.syr.edu/display/law/College+of+Law+Rebranding
mailto:email@law.syr.edu
http://law.syr.edu/
https://www.facebook.com/syracuselaw
https://twitter.com/sucollegeoflaw
https://www.linkedin.com/school/15249338/admin/
https://www.instagram.com/syracuselaw/
https://answers.syr.edu/display/MARCOMM/Print-on-Demand+Store


• Syracuse Law (only when space is limited and when Syracuse University College of Law is 

implied or widely known, as well as in less formal writing/marketing copy) 

• Syracuse University Law (only when space is limited and Syracuse University College of 

Law is implied or widely known) 

• Out-of-Brand (never use these acronyms outside of informal internal communications): 

• SUCOL  

• COL  

• SU Law 

• Syracuse U. or SU or SYR  

Do not hesitate to reach out to us or Martin Walls with any questions or for clarification. If there is 

interest or a need, we will hold a training session over Zoom. 

Thank you, 

Sophie & Rob 


