
Syracuse University Rebranding: New Look; Mandatory Changes; Tools for Students 
 

 

Dear Students, 

As described at the February 17 meeting of the SBA, over the last year and a half, Syracuse University has 
conducted a comprehensive marketing and branding review and refresh.  The University has completed this 
process and is now rolling out the rebrand. This roll-out impacts every way in which we present the College of 

Law: wordmark configurations, colors, messages, and all forms of communications.   

Our Marketing and Communications team began to incorporate the rebrand into our visual and written 
communications in the late fall of 2020. We continue to implement the new branding throughout the College in 

all manners in which we present ourselves and our programs.   

This implementation process impacts our student organizations, all communications by and between students, 
and all internal and external student or organizational communications, such as emails, letters, pamphlets, and 
social media.  Together, we must now:  

• Use only the SU- approved wordmarks, fonts, and colors 

• Eliminate all icons, and  

• Adjust our nomenclature as per the guidance below. 

Student organizations should feel free to reach out to us for any help with conforming your organization’s brand 
to these new protocols. 

1. The new College of Law wordmark can be found here. The “small space” wordmark should only be used 
in situations where the “S” is understood to be Syracuse University. Please contact us or Martin Walls if 
other file types or colors are needed beyond the standard files on the College of Law’s Regarding 
Answers Page. 

Standard lockup: 

 

 

  

https://answers.syr.edu/display/law/College+of+Law+Rebranding


 

Small space lockup: 

 

2. Existing icons, such as the gavel used for the Advocacy Honor Society are no longer in use and are 
prohibited. Only the block “S” is an approved icon. 

3. When creating a  PowerPoint,  please use the only approved template on the Rebranding section of the 
College of Law’s Answers page. This template must be used for all student organization presentations 
and special event decks.  You will note the approved color palettes embedded in the template.   

4. The new event poster template is on the Answers page. Student organizations need to adopt this format 
to market their events via email and digital boards.  

5. Presentations and other materials that do not conform to the approved templates will be flagged for 
changes to be made by the student(s), which could delay your plans.  Please use the approved templates 
to avoid delays and the need to make substantial changes. 

6. When referring to the College of Law (verbally or in writing, such as  in emails, presentations, etc.), 
please follow this new guide: 

• In Brand: 

• Syracuse University College of Law (preferred and used on the first reference) 

• College of Law (use on the second reference or when Syracuse University is implied or widely 
known) 

• Syracuse Law (only when space is limited and when Syracuse University College of Law is 
implied or widely known, as well as in less formal writing/marketing copy) 

• Syracuse University Law (only when space is limited, and Syracuse University College of Law is 
implied or widely known) 

• Out-of-Brand (never use these acronyms outside of informal internal communications): 

• SUCOL  

• COL  

• SU Law 

• Syracuse U. or SU or SYR  

Please consult the Answers page for a more detailed presentation of these University-wide changes. 

Also please take note of the new email signature style below this message. Directions on how to update your 
email signature to the new branding can be found on our Answers page. 

https://answers.syr.edu/display/law/College+of+Law+Rebranding
https://answers.syr.edu/display/law/College+of+Law+Rebranding
https://answers.syr.edu/display/law/College+of+Law+Rebranding


These changes are mandatory for all of us as a part of a University-wide effort to strengthen our brand by 
embedding consistency of presentation and fidelity to our identity.  Please do not hesitate to reach out to us or 
Martin Walls with any questions, for clarification, or if you’d like assistance in adhering to these new rules.  

Thank you for your attention, 

Sophie & Rob 

 


